FMS 503
Media Industries

http://www.asu.edu/courses/fms503ks/
Professor:   

Dr. Kevin Sandler

Email:   


kevin.sandler@asu.edu 
Office Hours:

By appointment through phone or Skype
COURSE OUTLINE 

This class provides an overview of the methods and theories supporting the critical study of media industries through a survey of cultural studies, political economy, and film studies literature. We also examine case studies drawn from these traditions. The course thus offers a theoretical foundation in the key ideas that have driven the study of media industries, a methodological foundation in the central methods used, and a consideration of current debates in the field or “U. S. Media Now.”

These case studies derive from the business of contemporary U. S. media including film, television, web-based media, music, video games, and mobile phones.  They deal with the changing economic structures of these media industries and their relationship to artistic production and cultural reception.  Lessons will thus explore the following topics essential to understanding the current business practices of Hollywood: the “big six” corporate media giants and the impact of consolidation in U. S. film and television; regulation and ratings in film and television; promotional and marketing strategies in Hollywood; the branding of broadcast and cable television networks; media convergence in an age of digital technology; media measurement of viewers watching television on TiVo and VOD (video on-demand); and product integration, sponsorship, and other “new” advertising strategies of films and television shows.  Accompanying these lessons are articles on contemporary media from scholars as well as executives, policymakers, filmmakers, marketers, and researchers to provide a practical understanding of “U. S. Media Now.”
STUDENT LEARNING OUTCOMES
At the end of this course, you will be able to: 1) understand a range of theoretical frameworks and critical approaches that scholars have employed in their study of the media industries; 2) engage critically with the operations and organization of the contemporary U. S. media industries; 3) analyze how the economics of film, television, and interactive media shape and impact the content and reception of media texts; 4) trace the development and increasing interrelatedness of the media industries from the mid-twentieth century to the present 5) research the media industries by way of scholarly material, trade journals, blogs, and video streams.
You are expected to engage in all learning tasks and attend threaded discussions in the online seminar. To access the class website and online seminar, you can use your personal computer, one in the library, and/or computer labs at ASU. 
 

Readings:  You will be responsible for two books in this class: Jennifer Holt and Alisa Perren, Media Industries: History, Theory, and Method (Malden, MA: Wiley-Blackwell, 2009) and Phil Rosenthal, You’re Lucky You’re Funny: How Life Becomes a Sitcom (New York: Plume, 2007).  The latter is out-of-print but available used or as an eBook on iTunes or Amazon.  Additional readings are available on electronic reserve or by email.  A bibliography of these articles is listed at the end of this syllabus.  Class readings are due on the day they are listed on the schedule as they form the basis of the online seminars, lectures, and research paper.

 

Screenings:  You are often responsible for one or several screenings per lesson. The titles are listed under Learning Tasks on the class website or in this syllabus.  All of these titles can be streamed directly off the class website or many of them can be rented through Netflix or purchased through Amazon.com (or another on-line distributor).  Several titles are also available at the ASU Library.  Take notes from the screenings as they also form the basis of the online seminars, lectures, and research paper.
Academic Dishonesty:  In the “Academic Integrity Policy” manual, ASU defines plagiarism as “using another’s words, ideas, materials or work without properly acknowledging and documenting the source. Students are responsible for knowing the rules governing the use of another’s work or materials and for acknowledging and documenting the source appropriately.”  You can find this definition at: http://provost.asu.edu/academicintegrity.  Academic dishonesty, including inappropriate collaboration, will not be tolerated.  There are severe sanctions for cheating, plagiarizing, and any other form of dishonesty.
Disability Accommodations:  Qualified students with disabilities who will require disability accommodations in this class are encouraged to make their requests to me at the beginning of the semester either during office hours or by appointment.  Note: Prior to receiving disability accommodations, verification of eligibility from the Disability Resource Center (DRC) is required. Disability information is confidential.  
Establishing Eligibility for Disability Accommodations:  Students who feel they will need disability accommodations in this class but have not registered with the Disability Resource Center (DRC) should contact DRC immediately.  Their office is located on the first floor of the Matthews Center Building.  DRC staff can also be reached at: 480-965-1234 (V), 480-965-9000 (TTY).   For additional information, visit:  www.asu.edu/studentaffairs/ed/drc. Their hours are 8:00 AM to 5:00 PM, Monday through Friday. 

GRADED WORK
I expect every student to leave this course with a more insightful understanding of the media industries.  Along the way, I ask that you engage in all learning tasks, participate thoroughly on our electronic bulletin board (eBoard), and write a final paper.
Online Seminar (100 Points):  You are responsible for participating in the discussions that take place in the online seminar. You should post at least two substantive comments or questions per Lesson.  A “substantive” post is thoughtful, developed, and connected to the lesson topic; typically, substantive posts are more than three sentences long.  These posts must keep up with the progress of the course.  You cannot, for example, go back to the online seminar and post to a Lesson after it has been completed and expect for the posts to be counted toward your online seminar grade.  Questions will be posted to the online seminar in the morning at the start of each Lesson and will be due at 11:59pm the day prior to the following Lesson.  Moreover, the professor will keep track of your participation, including assessing the value of what you bring to this interactivity.  Refrain from flaming or ad hominem comments.  Please be rigorous but constructive.

Proposal (50 Points):  Identify a topic involving the contemporary U. S. Media industries from the early 2000s to the present.  You must hand in a 450-word to 600-word statement that outlines three things: 1) The question you are asking--thesis, 2) How you will answer it--methodology, and 3) The primary material and theory you will use to support your argument--evidence.  Questions to ask yourself and to address in this proposal are: What basic research question is driving my paper?  Why is my topic significant?  What background material is relevant?  What organizational plan will best support my purpose? Also include in your proposal five significant non-annotated sources that might help guide your research.  

Due date is Friday, November 16, at 9pm MST by email to the professor.  The proposal will be docked one letter grade each day it is late without prior agreement with the professor.
First Draft (100 points):  Now apply your approved thesis to this first draft.  This paper is a “work-in-progress” and allows you to measure scholarly arguments (and your own perspective as well).  The University of Chicago Style (aka Turabian), is the required format for this and the final draft. Chicago is known for offering a choice of either footnotes or endnotes – take your pick – Word allows you to use either footnotes/endnotes.  There are online web links to simplifying Chicago Style along with the Turabian manual sold in most bookstores. 

Your grade for this draft will be based on the quality of your research, the quality of your writing and composition, and the competence, originality and insightfulness of your argument and approach. A poor paper will be one is under-researched, too general in content - and does not have a clear thesis. A good preliminary draft will be one that is thoroughly researched and which has a clear thesis that supports a credible, detailed historical argument. A great paper will be one that takes a good paper to an extra level: it will take a risk, it will be creative, and it will be insightfully argued.

The paper should be 5-7 pages in length – no more or less (double-spaced, 12 pt. font, one-inch margins). Due date is Sunday, December 2, at 9pm MST by email to the professor.  The paper will be docked one letter grade each day it is late without prior agreement with the professor.

Final Draft (150 points):  Your grade for this paper will be based on the quality of your writing (which should be clear, precise, and engaging throughout with no significant problems with grammar and style), the strength and focus of your thesis, the depth of thought evident in your ideas, and the rigor with which you present them. 

The paper should be 10-12 pages long (double-spaced, 12 pt. font, one-inch margins).  Due date is Sunday, December 16, at 9pm MST by email to the professor.  The paper will be docked one letter grade each day it is late without prior agreement with the professor.

Grading Scale: 0 to 400 Points
A   
..... 
372 - 400 Points

A-   
..... 
360 - 371 Points

B+   
..... 
352 - 359 Points

B    
..... 
332 - 351 Points

B-   
..... 
320 - 331 Points

C+   
..... 
312 - 319 Points

C     
..... 
280 - 311 Points

D     
..... 
240 - 279 Points

E    
..... 
000 - 239 Points 

LEARNING TASKS
This course is comprised of 13 lessons.  Each lesson includes all or some of these tasks:

1.  Reading:                           
Read an Article from Website or Chapter from Book (Listed as MI)
2.  Lecture:              

Listen to the Lecture
3.  Screening:                        
Study Films Screened for Class

4.  Website:                            
Surf Relevant Websites

5.  Film Clips:                        
Review Scenes Referenced in Readings & Lectures

6.  Online Seminar:                 
Engage Professor and Classmates in Discussion and Debate on the eBoard
Lesson 01: 
Why Study the Media Industries? (Thursday, 10/18)

Reading:      
Lotz and Havens, “Key Concepts in Media Industry Studies” 

“The National Entertainment State”
Holt and Perren, ‘Does the World Really Need One More Field of Study?” MI       
Screening:    
Frontline: The Monster that Ate Hollywood (PBS, 2001) Studio 60 on the Sunset Strip, “Pilot” (NBC, 2006) 
Website:    
The Monster that Ate Hollywood web site at PBS
Concepts:  
Media Conglomeration, “Entertainment State,” Commoditization
Film Clips: 
Frontline: The Monster that Ate Hollywood (PBS, 2001), Studio 60 on the Sunset Strip, “Pilot” (NBC, 2006)
Seminar:      
Discuss with Classmates
Lesson 02: 
Film Production (Sunday, 10/21)

Reading:      
Tashiro, “The Twilight Zone of Contemporary Hollywood Production”
Medavoy, “Movies are Everybody’s Second Business”
Hilmes, “”Nailing Mercury: The Problem of Media Industry Historiography” MI
Screening:    
Action, “Re-Enter the Dragon” (FOX, 1999), The Sopranos, “D-Girl” (HBO, 2000), Twilight Zone: The Movie, “Time Out” (1983), Chopper Down: Helicopter Deaths in the Movies (1989)

Website:
The Twilight Zone Archives
Concepts:  
Development, Scriptwriting Process, Financing
Film Clips: 
Action, “Re-Enter the Dragon” (FOX, 1999), The Sopranos, “D-Girl” (HBO, 2000), The Whitest Kids U’ Know, “Movie Pitching Guy” (Fuse and IFC, 2007), Twilight Zone: The Movie Helicopter Accident (1982), “Ben Stiller and Vince Vaughn Pitch to Peter Jackson” (MTV, 2004)
Seminar:      
Discuss with Classmates

 
Lesson 03: 
Film Distribution (Thursday, 10/25)
Reading:      
Schatz, “New Hollywood, New Millennium”
Schamus, “To the Rear of the Back End”
Schatz, “Film Industry Studies and Hollywood History” MI
Screening:    
Final Destination: A Look at Test Screenings (2000), Entourage, “The Sundance Kids” (HBO, 2005)
Website:
Motion Picture Association of America
Concepts:  
Releasing, Marketing, Publicity
Film Clips: 
Final Destination: A Look at Test Screenings (2000), Entourage, “The Sundance Kids” (HBO, 2005),

Winter’s Bone (Granik, 2010), The Last Exorcism (Stamm, 2010), and Inglourious Basterds (Tarantino, 2009) trailers and viral marketing
Seminar:      
Discuss with Classmates

Lesson 04: 
Film Exhibition (Sunday, 10/28)

Reading:      
McKenzie, “Why Popcorn Costs So Much at the Movies”

Redstone, “The Exhibition Business”
NATO, “An Open Letter from the Creative Community on Protecting the Movie‐Going Experience” (April 20, 2011)
Napoli, “Media Economics and the Study of Media Industries” MI

Screening:    
 
Seinfeld, “The Movie” (NBC, 1993), The Boondocks, “…Or Die Trying” (Cartoon Network, 2007)
Website:

Trailers from Hell
Concepts:  
Film Rentals, Trailers, National Association of Theatre Owners
Film Clips: 
Seinfeld, “The Movie” (NBC, 1993), The Boondocks, “…Or Die Trying” (Cartoon Network, 2007), Californication, “Pilot” (Showtime, 2007), The Big Bang Theory “White Asparagus Triangulation” (CBS, 2008), Kermode Uncut: The Moviegoers Code of Conduct (BBC 5-Live, 2010)
Seminar:      
Discuss with Classmates
Lesson 05: 
Television Production (Thursday, 11/1)
Reading:      
Gray, “Art with Strings Attached”
Lorre, “How to Create a Hit Sitcom” 
Tartikoff,  “TV 2000”
Johnson, “Historicizing TV Networking: Broadcasting, Cable, and the Case of ESPN” MI
 
Screening:    
 
Heat Vision and Jack unaired pilot (FOX, 1999), Extras, “Episode 1: Orlando Bloom” (BBC and HBO, 2006), Curb Your Enthusiasm, “The Shrimp Incident” (HBO, 2001), My Name is Earl, “Pinky” (NBC, 2009)
Website:
A Very Special Episode: Heat Vision and Jack
 
Concepts:  
Deficit Financing, Development, Pilot Process
Film Clips: 

“How to Pitch Your TV Show by Stephen J. Cannell,” Extras, “Episode 1: Orlando Bloom” (BBC and HBO, 2006), Curb Your Enthusiasm, “The Shrimp Incident” (HBO, 2001), My Name is Earl, “Pinky” (NBC, 2009)
Seminar:      
Discuss with Classmates

Lesson 06: 
Everybody Loves Raymond (Sunday, 11/4)

Reading:      
Rosenthal, You’re Lucky You’re Funny: How Life Becomes a Sitcom
Screening:    
 
Everybody Loves Raymond, “Pilot” (CBS, 1996), “The Tenth Anniversary” (2000) and “Bad Moon Rising” (2000), “US Media Now Class with Phil Rosenthal” (2009), Everybody Loves Raymond: On the Air (2004)

Website:

Exporting Raymond
Concepts:  
Showrunning
Film Clips: 
Everybody Loves Raymond, “The Tenth Anniversary” (2000), Everybody Loves Raymond, “Bad Moon Rising” (2000), Baby Talk (ABC, 1991), The Honeymooners, “Pal O’ Mine (CBS, 1955), Everybody Loves Raymond Live on “Fruit of the Month” (2006), Everybody Loves Raymond, “No Fat” (1998), The Final Days (Rosenthal, 2000), Everybody Loves Raymond, “Marie’s Sculpture” (2001), Everybody Loves Raymond, “Standard Deviation” (1996), Everybody Loves Raymond, “The Canister” (2001), Late Show with David Letterman, “Ray Romano Standup” (1995), A Family for Joe, “Having a Baby” (1990)

Seminar:      
Discuss with Classmates

Lesson 07: 
Television Distribution and Transmission (Sunday, 11/11)
Reading:      
Mittell, “Serving the Public Interest”

Turner, “My Beef with Big Media”
Kellner, “Media Industries, Political Economy, and Media/Cultural Studies” MI
Screening:    
The Book of Daniel, “Temptation” (NBC, 2006), “Primetime God” podcast (Slate, 2006), Married With Children, “Kelly Does Hollywood: Part 1” (FOX, 1991)

Website:
Media Matters.Org
Concepts:  
Public Interest, Station Groups, Cable Networks
Film Clips: 
Osbournes: Unloaded, “Littlest Osbournes” (FOX, 2009), The Book of Daniel, “Temptation” (NBC, 2006), Cool in Your Zip, “Film Bar” (PHX 11: City TV, 2011), Nightline, “The Fallen” (ABC, 2004), Robot Chicken, “Ted Turner as Captain Planet” (Cartoon Network, 2006) 

Seminar:      
Discuss with Classmates 
Lesson 08: 
Media Convergence (Thursday, 11/15)

Reading:      

Jenkins, “Introduction: ‘Worship at the Altar of Convergence’”


Scott, “How the Web Has Changed the Rules of Marketing and PR”


Green and Jenkins, “The Moral Economy of Web 2.0” MI
Screening:    
 
Glee, “Pilot” (FOX, 2009)

Website:
Glee official web site
Concepts:  
Transmedia, Social Networking, Participatory Culture

Film Clips:  
Avatar Pinball (2010), Call of Duty: Black Ops Gameplay Demo (2010), Dexter Serial Killer video (2007), Gremlin Lhasa Apso (2007), Henry Jenkins on Convergence (2009), Madden NFL 11 Old Spice Achievement (2010), Not in Words, “Web 2.0” (2009), Paranormal Activity trailer (2009), Prosumer: Experience is the New Reality (2007), Social Media Revolution 2011 (2011), Smirnoff Tea Partay (2006), Spider-Man: Turn Off the Dark “Broadway Preview” (2011), Virgin Atlantic, “Your Airline’s Either Got It or It Hasn’t” (2010), Dexter Serial Killer Video (2007), Glee, “Are You a Gleek” Promo (2009), Glee Comic Con (2009), Glee Mall Tour Natick, Mass. (2009), Sam Tsui, “Don’t Stop Believin’” (2009), FOX Fall Promo (2009)
Seminar:      
Discuss with Classmates 
Proposal:  Due as Email Attachment on Friday, 11/16 at 9pm MST
Lesson 09: 
Total Entertainment: Film (Sunday, 11/18)

Reading:      

Grainge, “Media Branding and the Entertainment Complex”


Epstein, “The Midas Formula” 

Levin, “An Industry Perspective: Calibrating the Velocity of Change” MI
Screening:    
   
Babe: Pig in the City  (Miller, 1998), The Animatrix, “Beyond” (Morimoto, 2003), Wizarding World of Harry Potter Hogsmeade Walkthrough (2011)
Website:
The Wizarding World of Harry Potter
Concepts:  
Franchising, Synergy, Sustainable Event
Film Clips:  
Babe: Pig in the City clips and trailer (Miller, 1998), Mad Max 2: The Road Warrior (1981), The Wizarding World of Harry Potter clips, Babe (Noonan, 1995), The Muppets, “Bohemian Rhapsody” (2009), OK Go, “The Muppet Show Theme” (2011), The Dark Knight (Nolan, 2008), The Transformers Franchise (2009), Jeff Bewkes on the AOL Time Warner Merger (2010)
Seminar:      
Discuss with Classmates 
Lesson 10: 
Total Entertainment: Television (Sunday, 11/25)

Reading:      
Johnson, “The Fictional Institutions of Lost”

Berg, “The Writers Making ‘Characters Welcome’ at USA Network”
Caldwell, “Cultures of Production: Studying Industry’s Deep Texts, Reflexive Rituals, and Managed Self-Disclosures” MI 
Screening:    
   
Archer, “Skytanic” (FX, 2010), Louie, “Gym” (FX, 2010), American Horror Story, “Pilot” (FX, 2011), CW Upfronts Presentation (2011)

Website:
FX Network official web site
Concepts:  
Branding, World Building, Alternate Reality Games
Film Clips:  
The Shield, “Pilot” (FX, 2002), Archer, “Skytanic” (FX, 2010), Louie, “Gym” (2010), FX, “There is No Box” promo (2007), Perfume ads from Beyoncé and P. Diddy, In Plain Sight, “Coma Chameleon” (USA, 2010), Burn Notice, “Made Man” (USA, 2010), White Collar Fall Promo (2009), Sprite, “Sublymonal” ad (2006), Heroes, “One Giant Leap” (NBC, 2006), CW, “TV to Talk About” promo (2009), MTV promos (early 1980s), Jimmy Kimmel Live, “Hugh McIntyre” (ABC, 2006), Lost, “Tricia Tanaka is Dead” (ABC, 2007), Rachel Blake at Comic Con (2006)
Seminar:      
Discuss with Classmates 

Lesson 11: 
Original Web Content (Thursday, 11/29)

Reading:      
Dawson, “Television’s Aesthetic of Efficiency”
Vary, “‘Dr. Horrible’s Sing-A-Long Blog’: An Oral History”
Marshall, “New Media as Transformed Media Industry” MI
Screening:    
  
Dr. Horrible’s Sing-Along Blog (2008), Joss Whedon on the WGA Strike (2007), Serenity, “The Collected R. Tam Files” (2005), Web Therapy, “Camilla Bowner, Complete Episode 2” (2010)
Concepts:  
Web Series, Vlogging, Memes
Film Clips:  
“Dr. Horrible Interrupts 61st Primetime Emmy Awards” (2009), The Streamies, “How to Make an Award-Winning Web Series” (2009), “Joss Whedon on New Media” (2009), “Tur-Mohel Evil League of Evil Application” (2008), “Rihanna Introduces YouTube to Vevo” (2009), Katy Perry, “Firework Trailer” (2010), Sweet November trailer (2001), Detroit Red Wings clip (2011), “Aerodynamic Little Man” (2011), “Scary Mary” (2006), “Me at the Zoo” (2005), “D**k in a Box Uncensored” (NBC, 2006), Hot for Words, “Murphy’s Law” (2010), Fred, “Fred Goes Grocery Shopping Feat. Annoying Orange” (2010), The What the Buck Show, “Did Miley Cyrus Get Fat???” (2011), The Guild, “Episode 1: Wake-Up Call” (2007), Husbands, “Waking Up in Vegas” (2011), “How to Make an Award-Winning Web Series” (2009)
Seminar:      
Discuss with Classmates


First Draft:  Due as Email Attachment on Sunday 12/2 at 9pm MST
Lesson 12: 
Media Advertising (Sunday, 12/2)

Reading:      
Magder, “Television 2.0”
Nussbaum, “What Tina Fey Would Do for a SoyJoy”

Meyers, “From Sponsorship to Spots: Advertising and the Development of Electronic Media” MI
Screening:    
  
30 Rock, “Live from Studio 6H (NBC, 2012), Community, “Basic Rocket Science” (NBC, 2010), Modern Family, “Game Changer” (ABC, 2010)
Concepts:  
Branded Entertainment, Sponsorship, Product Integration
Film Clips:  
Camel News Caravan (NBC, 9/19/1952), The Flintstones Winston Cigarettes Commercials (ABC, 1960-61), Mad Men, “The Wheel (AMC, 2007), Top Chef, “Last Chance Kitchen” (Bravo online, 2011-12), “James Bond Drinks Beer in Skyfall Leaving Champagne and Vodka Martinis (BBC, 10/23/12), Skyfall James Bond 007 Crack the Case Heineken Spot (Wieden + Kennedy, 2012), “The Entrance” Heineken Spot (Wieden + Kennedy, 2010), 30 Rock, “Jack-Tor” (NBC, 2006), 30 Rock, “Live from Studio 6H (NBC, 2012), The Hire, “The Follow” (BMW Films, 2001), Easy to Assemble, “Actors Anonymous” (Illeana Douglas, 2008), The Real World: IKEA (Sean Sahlin, 2006), Community, “Basic Rocket Science” (NBC, 2010), Modern Family, “Game Changer” (ABC, 2010)
Seminar:      
Discuss with Classmates
Lesson 13: 
Film Regulation (Thursday, 12/6)

Reading:      

Guins, “Patched”



Sandler, “The Future of U. S. Film Censorship Studies”
Screening:    

This Film is Not Yet Rated (Dick, 2006)
Concepts:  
Film Classification
Film Clips:  

Blue Valentine (2010), Grand Theft Auto III (2001), and Manhunt 2 (2007)
Seminar:      
Discuss with Classmates

 Final Draft:  Due as Email Attachment on Sunday, 12/16 at 9pm MST
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